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It is hard to believe that yet another academic year has come to a  
close. While this year looked much different than we could have  
imagined, CBE’s students, faculty, and staff have been as busy as ever. 
Whether virtual or in-person, there is no doubt that our students,  
faculty, staff, and community partners remain committed to being a 
source of academic innovation and positive societal impact in  
Maryland and beyond. These are just a few examples.    

Relevant and Innovative Curriculum:  

•	 Two new minors, Business Analytics and Business Law, will be 
part of the curriculum beginning fall 2021.   

•	 The College developed a new course on diversity, equity, and 
inclusion (MNGT 430: Managing Diversity, Equity and Inclusion in the Workplace).  
The course is the first of its kind for CBE and TU.

•	 Students earned nearly 2,500 professional certifications this academic year. 

Faculty & Student Research:

•	 Associate Professor Stella Tomasi and Professor Matthew Chambers were awarded over  
$6,000 in grants from the University for their research projects and collaborations. 

•	 4 students earned Undergraduate Research Awards, totaling $8,000.  
•	 Allison Rybalnik, a student in the BS/MS in Supply Chain Management, collaborated with  

Prof. Tomasi on “The COVID-19 Communication for Businesses.” The project was accepted  
by the 2021 National Conference on Undergraduate Research. 

Co-Curricular Engagement:

•	 423 students attended Emotional Intelligence events. 
•	 1,200 students participated in academic competitions. 
•	 The College hosted its largest Career Fair in spring 2021 with 70 employers. 

Fundraising: 

•	 84% of faculty and staff participated in TU’s annual giving campaign.
•	 CBE raised $15,348 during the TU Big Give, the highest total raised among all Colleges.
•	 400+ generous donors raised nearly $1.6 million for CBE. 

After such a hectic and challenging year, I hope this summer is an opportunity for our entire CBE  
community to relax, recharge, and reenergize. We look forward to seeing everyone back on campus 
this fall!  

Sincerely,  
Shohreh Kaynama, PhD  
Dean, College of Business and Economics
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Should Vaccinated People Continue Wearing Masks? An Economist’s Take

The recent update to the Cen-
ters For Disease Control’s (CDC) 
mask guidance has ignited a 
vigorous debate on whether or 
not vaccinated people should 
continue to wear masks in 
public settings. Conservatives 
have been quick to label this 
mask-wearing as “liberal elit-
ism” and accused people of 
“not following the science.” On 
the other hand, liberals have 
labeled this criticism as “self-
ish individualism” that has no 

*This article represents the 
research and perspective of 
Associate Professor 
Shantanu Bagchi of the 
Department of Economics.

regard for “the greater good.” As 
it turns out, we can use a set of 
ideas from economics to better 
understand why vaccinated peo-
ple continuing to wear masks 
is a natural consequence of a 
phenomenon called information 
asymmetry. 

Strictly defined, information 
asymmetry is a situation where 
the “buyer” and the “seller” of a 
commodity have different infor-
mation about the commodity. 

used car is a lemon or a peach, 
but also knows that the buyer is 
uncertain about this. Given this 
uncertainty, the buyer would be 
very unlikely to pay a good price 
for a used car, and knowing this, 
the seller would not find it prof-
itable to have good used cars on 
the lot. As a result, the only used 
cars on the lot would be lemons 
because the information asymme-
try would drive good cars off the 
used car market. This observation 
that information asymmetry caus-
es market failures was so novel, it 
eventually led to Akerlof receiv-
ing the Nobel Prize in Economics 
in 2001.

Similar information asymmetry 
problems plague a lot of other 
markets today. Take, for example, 
the market for individual health 
insurance. Most Americans are on 
employer-provided group health 
insurance plans. Group health 
insurance is considerably cheaper 
than individual health insurance 
plans; individual insurance plans 
are notoriously expensive be-
cause insurance companies are 
uncertain whether an individual 
enrollee is high risk or low risk. 
Because of this uncertainty, they 
must charge a high price so that 
they can remain profitable if it 
turns out that the enrollee is high 
risk. The enrollee, on the other 
hand, knows their own type: 
their lifestyle, diet, healthcare 
practices, and therefore, whether 
they are low or high risk. A low 
risk person, consequently, may 
not find it worthwhile purchasing 
such high-priced insurance. As 
a result, the only people left to 

By: Dr. Shantanu Bagchi*

purchase individual health insur-
ance are overwhelmingly high risk 
individuals. Just like the market for 
lemons, information asymmetry 
drives low risk people off the indi-
vidual health insurance market.

How can we use this framework 
to better understand why it is 
reasonable for fully vaccinated 
individuals to continue wearing a 
mask in public settings? Consider 
this: individual vaccination status 
is private information, so when one 
encounters a non-mask-wearing 
person, there is considerable  
uncertainty as to whether that 
person is vaccinated or not. Based 
on the latest CDC guidelines, going 
mask-free is recommended only 
around other vaccinated people, 
but there is no way to know if 
a stranger is vaccinated or not. 
Because of this information asym-
metry, it is just not worthwhile 
for many fully vaccinated people, 
particularly those with underlying 
health conditions and those who 
are immunosuppressed, to stop 
wearing a mask in public. Just like 
the market for lemons and individ-
ual health insurance, information 
asymmetry will produce a less-
than-ideal situation here as well: 
many fully vaccinated Americans 
will justifiably continue wearing 
masks in public settings, even 
though all of us would like to return 
to a mask-free, pre-pandemic  
normal. 

References: 
Akerlof, G. A., 1970. The Market for ‘Lem-
ons’: Quality Uncertainty and the Market 
Mechanism. The Quarterly Journal of 
Economics, 84(3), p. 488–500.

In a classic study on this topic, 
George Akerlof (1970) showed 
that this type of asymmetric 
information could explain why 
“lemons,” or defective cars, were 
flooding the used car markets 
in the 1960-70s. Basically, in 
the absence of a vehicle history 
search service, such as Carfax or 
Autocheck, the average used car 
buyer does not know if a partic-
ular used car is a “lemon” or a 
“peach.” The used car seller, on 
the other hand, fully knows if a 
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Garshet Hatcher ‘21 internalized lessons 
from her social entrepreneurship (ENTR 
380) class, like working with local leaders 

on community initiatives that have significant, 
measurable impact and using innovative tech-
niques to address the many challenges faced 
in today’s society, and put them into action in 
December. Hatcher, along with friends and family 
she recruited to the cause, collected donations 
that were assembled and distributed in care 
packages directly to people experiencing home-
lessness in Baltimore and surrounding areas.   

Student Spotlight
TU’s Garshet Hatcher ’21 takes entrepreneurship lessons to Baltimore

By: Cassandra McCarthy

For those experiencing homelessness, the winter 
months are always a struggle. After seeing the 
further impact of COVID-19 taking a toll on vulner-
able populations, Hatcher felt called to duty and 
responded accordingly.  

 “It’s always been on my bucket list to go to the 
soup kitchen during Christmas or Thanksgiving 
and help, but I’ve never done it,” says Hatcher. She 
adds that, while she was enrolled in the class, she 
was struck by inspiration to create care packages 
and felt called do “just get out there and do it.” 

Hatcher began promoting her idea on her own 
social media accounts, and got her family to share 
information, too. Hatcher says she got more inter-
est than she “ever imagined” possible.

She found herself driving around to various homes 
and businesses in the Baltimore area  three or four 
times a week, collecting donations to put into care 
packages. In the future, Hatcher says, she’ll set up 
donation collection times to streamline the process.

The overwhelming response returned enough 
items to compile over 50 packages containing 
food, clothing and hygienic supplies that were dis-
tributed directly to the area’s homeless population.  

Handing out the packages from the back of a 
U-Haul, Hatcher, along with  family and friends, 
targeted homeless communities and shelters to 
effectively distribute the care packages. 

Entrepreneurship professor Jan Baum defines 
social entrepreneurship as “innovative, entrepre-
neurial solutions developed into ventures that seek 
to positively impact social issues.”  

Entrepreneurship at TU is focused on student pas-
sions and interests, and faculty work with students 
to clarify ideas and develop a business model.

“Social entrepreneurship is a key part of entrepre-
neurship at TU,” Baum says. “It really reflects the 
heart and soul of TU as an anchor institution in the 
region.”

For Hatcher, turning that venture into an effective 
philanthropic effort was the most fulfilling experi-
ence.”

Hatcher will be growing this project, continuing to 
collect and distribute donations annually.  She not-
ed that “Just seeing the reaction from people when 
giving out the packages was really heartwarming 
and rewarding.” 

Items Donated

600  
articles of clothing

855 
hygiene products

1000+
face masks
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College News

Sharpening their resumes and 
their virtual meeting attire, CBE 
students honed their network-
ing and interviewing skills  
Friday, March 5,, at the CBE 
Spring Career Fair.  This se-
mester’s Career Fair, like others 
held in the past year, was host-
ed in collaboration with the TU 
Career Center, via Handshake.  

Meeting virtually didn’t deter 
students in the College of Busi-
ness and Economics; the event 
yielded the largest attendance 
of both companies and students 
that professional development 
partner Tasha Benn can recall.  

The event saw over 350 stu-
dents meeting with 70 em-
ployers across a wide range of 
industries to connect, converse 
and begin building the founda-
tion for future internships or 
career opportunities. 

Taking advantage of the oc-
casion to connect with our 
first-class business students 
were many companies, such as 
Stanley Black and Decker and 
Sherwin-Williams, both with a 
long history of participation in 
the CBE Career Fair.  

This semester also brought 
many exciting new participants 
like the Federal Bureau of 

Students take advantage of networking  
opportunities at virtual Spring Career Fair 

Investigation, Kennedy Krieger 
Institute, M&T Bank, Naval Air 
Systems Command, U.S. Equal 
Employment Opportunity Com-
mission, and CVS Health.  

Participants had the option to 
meet one-on-one or in groups in 
virtual sessions. Employer rep-
resentatives and students both 
found the virtual format easy to 
use and enjoyable.

Carol Litchfield, a senior ac-
counting student, said she had 
fun during the career fair.

“Everything went super smooth-
ly this time around, and every-
one was so kind,” she says.

A representative from CVS 
Health, Kaitlyn Keller, says she 
hopes to continue to partner 
with the CBE and Towson Uni-
versity for future events.

“I spoke with many students 
who will make a great fit for 
our internship program,” Keller 
says.

Virtual Career Fairs will contin-
ue to facilitate connections be-
tween employers and students  
even after COVID-19 restrictions 
are removed.  

By: Cassandra McCarthy

Learning doesn’t just happen in the classroom. In fact, for the past three years TU, alumni have re-
turned to campus to teach students the importance of soft skills. In their signature event, Skills to Pay 
the Bills, the CBE Young Alumni Advisory Council (YAAC) bring business partners and students togeth-
er in interactive workshops to improve the skills students need to succeed outside of the classroom. 

Patrick St. Clair ’16, chair of YAAC, introduced the Skills to Pay the Bills workshop series in 2019. He 
shared: “The event aims to accomplish three things. One, show students how paramount these skills 
are to their personal and professional growth. Two, provide opportunities for students to work on 
these skills with their peers and industry leaders. And three, offer resources for students to continue 
growing those skills after the event ends.”

The successful series is always highly attended and popular with students. Topics include everything 
from conflict resolution and effective communication strategies to intrinsic motivation and, especially 
relevant today, tips for starting your career in a virtual world.  

This year’s event, held on Feb. 17, featured prominent business leaders whose presentations focused 
on timely and timeless topics: 

•	 Kevin Stehl, VP of Business Intelligence at SECU, Getting Started in the Workplace: How to differ-
entiate yourself in your first year as an Operations Professional

•	 Greg English, Executive Director at Morgan Stanley, Connecting for success in a virtual work envi-
ronment

•	 Brandon Trissler, VP of Content and Marketing at RNL, Professional Persuasion Through Compel-
ling Communication: Writing to Spur Action and Results 

The series of workshops were attended by 66 students.

By: Sabrina Viscomi

YAAC hosts 3rd Annual  
Skills to Pay the Bills Workshop Series 



The digital revolution and emergence of big data have changed the business landscape once again, 
making business analytics more important than ever before. In response to growing demand for data 
analytic skills, the College of Business and Economics is launching a new minor in business analytics in 
fall 2021. 

Dr. Chaodong Han, chair of the Department of Business Analytics, says analytics are needed to turn  
“information” into “insights” in order to support better decision making and successful business strategies. 

‘By adding the minor in business analytics to existing majors,  students will be able to enhance their abi-
lity to understand how data within their respective discipline and organization are collected and analyzed 
and hence to deliver data-driven results for success in their careers” Han says. 

The 20 credit minor will be open to all TU students, except those already majoring in business analytics. 
Students enrolled in the minor will concurrently receive MOS Excel Expert Certification and learn how to 
use cutting-edge technology-enabled analytical tools like Tableau, SAP Lumira, R, and Power BI, enhan-
cing their competitiveness and marketability upon graduation. 

Associate Professor Dr. Stella Tomasi, who will be teaching a new course on data visualization and das-
hboards in the fall says studying big data and analytics is challenging, but they’re important skills for 
students in any industry or discipline.

“This new minor gives students an edge in their perspective fields to make data-driven decisions.” 
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New Minor in Business Analytics Added to CBE Curriculum  

By: Sabrina Viscomi

Learn more about requirements for the minor in Business Analytics. 

Read about CBE’s first Data Analytics Competition. 

TU Wins First Place in 7th Annual Weinman Cup 
By: Nhan Nguyen ‘21 and Alex Parker ‘21

Five teams from top ranking universities in 
Maryland and Pennsylvania participated in 
the 7th Annual Weinman Cup Regional Supply 
Chain Case Competition hosted virtually by 
Towson University on April 15, 2021. Students 
from Towson University, Kutztown University, 
Shippensburg University, Morgan State Univer-
sity and Stevenson University had the opportu-
nity to present to a panel of judges from three 
major supply chains – Shapiro, McCormick,  
and Cava.

The judges had a difficult time determining the 
top three teams because all their performances 
were excellent and insightful. After much 
deliberation, the Towson University team took 
first place, Kutztown won second place, and 
Morgan State won third. TU‘s team members 
Lauren Hege, Danielle Cornelius, Allison Rybal-
nik, and Matthew Taylor, advised by Professor 
Dong-Qing Yao, were praised by the judges for 
their impressive data analytics skills and actio-
nable recommendations.

The business case was developed by Dr. Chao-
dong Han, chair of the Business Analytics and 
Technology Management department, and 
Professor Cindy Buschman from the supply 
chain program at TU. It reflected a real business 
problem in procurement and sourcing in which 
contestants were asked to propose and com-
pare options for shipping new products from 
suppliers in China and Mexico, or contract with 
a local supplier in Baltimore. Students were also 
asked to evaluate the tradeoffs for each option.

The case was distributed to each team one 
month prior to competition finale. It required 
students to apply data analysis skills and cha-
llenged students to use creative ideas solve the 
case.

“I feel I gained meaningful connections and an 
educational experience that I can build off of in 
my future career,” said TU team member Danielle 
Cornelius.

Sh’ton Pickering from Morgan State University’s 
team added, “I learned about what it truly takes 
working in the supply chain field. I learned about 
calculating and estimating costs as precisely 
as one can. I also learned about managing and 
mitigating risks when dealing with long distance 
suppliers.”

Congratulations to all of the student participants! 
Their leadership and devotion to excellence 
continues to make this annual competition truly 
meaningful and successful.
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Human Resource Management Students Earn Praise 
at Mock Interview Competition

  

TU’s Society of Human Resource Management (SHRM) successfully hosted its first Mock Interview  
Competition on April 27, 2021. The competition, comprised of two rounds, began with students across 
campus submitting their resumes for a human resource generalist position. Four finalists, selected from 
the first round of resumes, were invited to a semi-structured interview, conducted by a hiring panel of 
four industry leaders from both the private and public sectors. Three of the four finalists were awarded at 
a virtual ceremony held on the same day as the competition.  

The first place winner was Amanda Margkrathok, CBE graduating senior with a double major in business 
administration (human resource management concentration) and business systems and processes.  
Margkrathok thought the interview was not as stressful as she expected. She says the interview felt more 
like a conversation than the interrogations she had experienced with other hiring panels during her previ-
ous job interviews. 

Saron Alemseged won second place and Emily Eichele won third 
place. Both are graduating business administration seniors with con-
centrations in human resources management.  
 
When asked about their takeaways from the Mock Interview Compe-
tition, Eichele expressed that it was a great opportunity to practice 
interviewing. 

Alemseged’s advice to other student interviewees is to “Give yourself 
affirmations and present it.” These winners received cash prizes in 
the amount of $100, $60, and $40 respectively from the Department 
of Management.

Jimmy Lien, regional business director for Cintas and a competition 
judge, says he’d have no problem hiring any of the three finalists to 
his organization.

Associate Professor Nhung Hendy, who organized the competition on 
behalf of the Department of Management and the TU Society for Hu-
man Resource Management student chapter, says she hopes this will 
become an annual event open to students from all majors and rdisci-
plines, as human resource management is relevant and applicable to 
all disciplines and organizations. 

By: Jacob Dunham, ‘21 and Hanna Cogar, ‘22

CBE Steps Up for TU’s Big Give
By: Sabrina Viscomi

Now in its third year, the Big Give is an annual one-day event celebrating the generosity of the TU com-
munity. This year’s participation was the best yet, with a record 1,450 donors giving more than $140,000. 
Contributions benefit key projects on campus across all seven colleges, including the Honors College, 
Albert S. Cook Library, Athletics, TU Student Emergency Funds, unrestricted funds, BTU- Partnerships for 
Greater Baltimore, Student Affairs and the Office of Inclusion & Institutional Equity.

CBE is especially proud to have earned first place in dollars earned among TU’s colleges, with nearly 100 
gifts totaling more than $15,000.

 “We are very thankful to have received 94 gifts totaling $15,348,” says CBE major gift officer Frank 
Sneeringer. 

One of the special projects supported by this year’s Big Give contributions is the Tigers Well-Suited for 
Tomorrow fund. The fund, started in 2019, helps students find professional attire.

During these changing times, many of our students are preparing to enter the workforce. This period is 
even more stressful for those students who lack the professional attire needed to make a positive first 
impression in a critical job interview. Tigers Well-Suited for Tomorrow is a fund that helps address this 
often-overlooked student need. 

The Well-Suited Wardrobe offers new and lightly worn items so our students can look their best while 
showing future employers their skills and giving them confidence to succeed in the workplace. Funds 
raised help increase the career closet’s range of inventory and items that will help our students land their 
first internship or job. 

Learn more about the Well-Suited Wardrobe or be a part of our students’ success stories by making a gift 
today. 
 

 
I would have no  
problem hiring all 
three of you at my  
organization.

- Jimmy Lien, regional busi-
ness director, Cintas



Starting a career in finance might seem intimidat-
ing, but networking is a great first step. On April 
9, CBE hosted its second Finance Meet & Greet, 
bringing experienced professionals and students 
together in an intimate and unique industry event. 
The goal of the program is to provide students with 
valuable perspectives from practitioners within the 
broad field of finance and provide them with an 
opportunity to ask questions and network. As Chin-
edum Nwadiora, senior lecturer and host of the 
event, expressed to an audience of more than 50 
attendees, “A grade isn’t enough. You need to make 
industry contacts.” 

During the event, keynote speaker Michael S. 
Harris, Director of Family Office and partner at 
Verdence Capital Advisors and recent CBE alum-
ni, Jeffrey Niedzwiecki ’19 (financial advisor; Vice 
President of Crossland Financial Group) and Seth 
Vittori ’18 (associate at Morgan Stanley) shared key 
insights from their professional experience. When 
asked to give their advice to students preparing for 
a career in finance, the panelists offered several 
tips. 

First, Harris advised students to have an under-
standing of the marketplace at large. That is, what 
are the different roles and the different types of 
firms and best fit for your personality? While a lot 

of research can be found online, the speakers  
recommended conducting informational inter-
views. However, they cautioned that the point of 
these is to pick professionals’ brains, not to ask for 
a job.

Second, start preparing now. The panelists en-
courage students interested in pursuing careers in 
finance to start preparing for their professional li-
censes now. There are several designations that can 
be earned while an undergrad, such as Bloomberg 
certifications, which are embedded in the finance 
curriculum in CBE. Niedzwiecki and Vittori noted 
the advantages of pursuing the financial planning 
track, which helped them professionally and per-
sonally by saving time and money once employed 
in the industry. Additionally, when asked whether 
the CBE curriculum had prepared them for their 
careers, neither hesitated to answer. Niedzwiecki 
responded, “I think it was perfect.” He shared that 
his coursework mirrored exactly what he does in 
his current position. Vittori added, “I couldn’t agree 
more. The curriculum really does prepare you well 
for the material you’ll study for the next 1-2 years 
in the CFA program.” 

Regardless of which finance track students pursue, 
the speakers also agreed that another great way 
to prepare is through internships. “It goes without 
saying,” says Harris, “internships are super im-
portant.” Though internships are a requirement 
for business majors, Vittori noted that he had two 
internships and believed they helped him secure 
his fulltime position upon graduation. 

Finally, communication skills are critical. Speaking 
from his own personal experience, Niedzwiecki 
shared that understanding financial concepts is 
one thing, but learning how to communicate that 
knowledge is another skillset. He shared, “You 
need to learn how to explain what you’ve learned 
at a College level at a 5th grade level. If you can 
show you have better communication skills than 
the next guy – that’s the key.” 

While starting a career might seem a long-way off, 
as our guest speakers shared, your path to success 
starts now.
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C
OVID-19 has changed the business land-
scape in more ways than one. Now a year 
into the pandemic, organizations are 
looking to the future, planning and pre-

paring for a post-COVID world. JPMorgan Chase 
Commercial Banking, the presenting sponsor for 
this semester’s Live Strategy Case Competition, is 
no exception. 

JPMorgan Chase has provided the business cases 
for both the fall and spring competitions this 
year. The challenge issued to spring students was 
to develop a strategy that will allow the firm’s 
commercial banking business to adapt and thrive 
in a post-COVID world. 

A total of 12 teams presented their strategies to 
JPMorgan Chase representatives over Zoom on 
Friday, April 30. Executives were impressed with 
all of the student presentations. 

“They mentioned that it was really difficult for 
them to pick the winners this semester because 
there were so many good strategies to choose 
from” says Dr. Filiz Tabak, chair of the manage-
ment department. 

However, the judges ultimately selected Captains 
of Industry, with John Milchling, Alexis Provenza-
no, Eric Weisberg, Jeffrey Aumiller, and Charlies 
Gilbert for first place. 

The JPMorgan Chase executives “liked the fact 
that the team came up with multiple strategies” 
says Anna Obedkova, assistant professor of man-
agement, and competition organizer. 

Spring Live Case Competition features  
JPMorgan Chase Commerical Banking 
By: Sabrina Viscomi

She continued, “They particularly liked idea of 
partnering with the Chesapeake Bay Foundation 
because it aligns with JPMorgan Chase’s current 
priorities to promote involvement in the communi-
ty.”  

Team Tune, with Maxmillian Miller, John Blevins, 
Jeffrey Binder, and Andrew McBee, mentored by 
Associate Professor David Brannon, came in sec-
ond place. 

Finally, team Juliett, with Kaylin Feeney, Tzvi 
Herman, Samantha Meiskin, Colin Moerman, and 
Hanna Zarihun from management lecturer Joseph 
Zuccaro’s class took third. 

About the Live Case Competition: Each semester, 
CBE hosts the Live Strategy Case Competition, a 
requirement for all graduating business students 
enrolled in the MNGT 481 capstone course. The 
competition features a case study, provided by a 
business partner, which students analyze through-
out the semester. While over 400 students partic-
ipate in the experience, only the winning team 
from each section earns the opportunity to present 
their recommendations to the sponsoring firm’s 
representatives.

About our Sponsor: JPMorgan Chase Commer-
cial Banking serves emerging startups to midsize 
businesses and large corporations as well as gov-
ernment entities, not-for-profit organizations, and 
commercial real estate investors, developers and 
owners. Clients are supported through every stage 
of growth with specialized industry expertise and 
tailored financial solutions including credit and 
financing, treasury and payment services, interna-
tional banking and more. 

Finance Networking Event Speakers Share Tips for Success
By: Sabrina Viscomi

 
“J.P. Morgan Private Bank is thrilled to be partnering with 
Towson University for their annual case study competition. 
This year will be drastically different for TU’s students,and 
we hope that our project will help foster connections and 
collaboration - so iportant in a university education - amid 
a remote learning setup.”

- Doug Holthaus, executive director, JPMorgan Private Bank
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